Tagline
Inappropriate Uses

To maintain the integrity of the tagline
do not alter or re-create the asset.
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Do not change the colours used in
Do not rotate the asset, even 90°. the asset.

et
or what
c next>» comes next
Do not add effects to the asset. Do not change the proportions
of the asset.

N
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Do not use the full colour asset on Do not use the full colour asset on
low contrast backgrounds. low contrast images.

for what for what
comes next » comes next>»

Do not change the typeface used Do not stretch the asset
in the asset. horizontally or vertically.



Tagline

Logo Lockup

When the tagline asset is not used, the option
exists to lock up a simplified ‘for what comes
next’ wordmark to the Lambton College logo

"for what comes next" is placed below the
horizontal or vertical orientation of the logo at
a distance equal to the height of the “L” in the
logo, matching the width of the logo.

This lock up exists in all colour options that the
Lambton College logo is offered.

Please note that this lockup does not exist for the
horizontal extended orientation of the logo.
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Brand Assets
LC

Usage

Brand assets serve as inspiring visual elements to represent
Lambton College.

Brand assets are to be used as secondary identifiers. They
should never be used in a way that makes it more prominent
than the primary logo. Brand assets should never be used as
a standalone identifier and should be used sparingly.

The LC is a symbol of pride, marrying design elements from
both the parent Lambton College brand and the Lambton
College Lions brand.

The full colour version should always be used on a white
background, and the full colour reverse is to be used on
dark backgrounds. Single colour variations can be used
when limited to one colour due to printing constraints and/
or cost restriction.

29 | Lambton College Brand Guidelines

FULL COLOUR

SINGLE COLOUR BLACK

REVERSE FULL COLOUR

SINGLE COLOUR WHITE




Brand Assets
LC

Clearspace&
Minimum Size

To ensure that the LC is not overwhelmed by other
elements there is a defined clearspace that should not be
encroached upon.

This is defined as one third the height of the L.

|

|

|

I

|

1

l

The LC should never be used at a size smaller than 0.25 :
inches tall. |
I

|

|

|

|

|

|

|

T

l.c | 0.25” / 30px
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Brand Assets
LC State

Inappropriate Uses e

To maintain the integrity of the LC State asset do not
alter or re-create the asset.

Do not rotate the logo, even 90°. Do not change the colours used in
the logo.

TATE

Do not add effects to the logo. Do not stretch the logo
horizontally or vertically.

\

3

-
Do not use the full colour logo on Do not use the full colour logo on
low contrast backgrounds. low contrast images.
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Brand Assets
LC state

Usage

Brand assets serve as inspiring visual elements to
represent Lambton College.

Brand assets are to be used as secondary identifiers.
They should never be used in a way that makes it more
prominent than the primary logo. Brand assets should
never be used as a standalone identifier and should be
used sparingly.

LC State is an uniting symbol used to represent the
Lambton College community.

The full colour version should always be used on a white
background, and the full colour reverse is to be used on
dark backgrounds. Single colour variations can be used
when limited to one colour due to printing constraints
and/or cost restriction.
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Brand Assets
LC state

Clearspace &
Minimum Size

To ensure that the LC State asset is not overwhelmed by
other elements, there is a defined clearspace that should
not be encroached upon.

This is defined as one third the height of the L.

The LC should never be used at a size smaller than 0.5
inches tall.

0.5” / 60px

a

]

m
——
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Brand Assets
LC State

Inappropriate Uses e

To maintain the integrity of the LC State asset do not alter
or re-create the asset.

Do not rotate the logo, even 90°. Do not change the colours used in
the logo.

TATE

Do not add effects to the logo. Do not stretch the logo
horizontally or vertically.

\

3

L
Do not use the full colour logo on Do not use the full colour logo on
low contrast backgrounds. low contrast images.
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Brand Assets
Pounce

Poses

A mascot asset has been created to visually represent
Pounce, the cherished mascot of Lambton College.

The are four variations to choose from when using this
asset. The various poses are shown on right.

These mascot assets should always act as a secondary
asset in representing Lambton College. It should never
be used in a way that makes it more prominent than
the primary logo. The primary identifier for Lambton
College should always be the Lambton College logo.

The various poses of this mascot asset must never
be altered in any way, such as introducing different
clothing, colours, objects or symbols.
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Brand Assets
Pounce

Usage

Each of the four mascot assets are offered in four
different colour options. Full colour should always
be used on a white background when possible.
When the background is dark a full colour reverse
option is available. Single colour variations can be
used when applications do not allow full colour
printing.

The mascot asset variations are composed of the
following colours:

PANTONE
4625C

PANTONE
726C

PANTONE
7690C

D WHITE
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FULL COLOUR

SINGLE COLOUR BLACK
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Brand Assets
Pounce

Clearspace &
Minimum Size

To ensure that the various mascot assets are not
overwhelmed by other elements there is a defined
clearspace that should always be respected. For all
mascot asset variations this is defined as 25% of
the width of the asset.

All mascot assets should never be used at a size
smaller than 1.25 inches tall. This is to preserve the
visibility of the asset.
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Typography

Typefaces

The primary typeface for Lambton College is Weissenhof
Grotesk, a clean, modern sans-serif typeface which combines
technical character forms with slightly rounded corners.

The secondary typeface for Lambton College is Meta Serif which
adds a sense of tradition and seriousness.

When these typefaces are unavailable Tahoma and Georgia
can be used instead.

Tofino Book Condensed should only be used when a condensed
font is necessary.
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WEISSENHOF GROTESK

Light & Light Italic

ABCDEF abcdef
0123456789

ABCDEF abcdef
0123456789

Regular & Regular Italic

ABCDEF abcdef
0123456789

ABCDEF abcdef
0123456789

Medium & Medium Italic

ABCDEF abcdef
0123456789

ABCDEF abcdef
0123456789

Bold & Bold Italic

ABCDEF abcdef
0123456789

ABCDEF abcdef
0123456789

META SERIF

Book & Book Italic

ABCDEF abcdef
0123456789

ABCDEF abcdef
0123456789

Bold & Bold Italic
ABCDEF abcdef
0123456789

ABCDEF abcdef
0123456789

Black & Black Italic
ABCDEF abcdef
0123456789

ABCDEF abcdef
0123456789
TOFINO

Book Condensed

ABCDEF abcdef
0123456789

SYSTEM FONTS

Tahoma

ABCDEF abcdef
0123456789

ABCDEF abcdef
0123456789

Georgia

ABCDEF abcdef
0123456789

ABCDEF abcdef
0123456789



Typography

Hierarchy

To create structure and hierarchy within your documents
the following type sizes, leading, and paragraph spacing
are recommended.
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H1l Medium

at 48/54pt

Space After
2 x Body Copy Leading

Space After
1.5 x Body Copy Leading

H3 Regular at 21/24pt
H4 Regular at 15.5/1/pt and

this example is 2 lines

H5 Bold at 10/12pt

Meta Serif Book 10/12pt in

this example. Itatet utatas
ipsunt quosand itaturiae aditio
voloriatem quam sitat facesequis
quidipsaped quatem andi rerro
core debit od eum nonsed que
ellisque pre, ut latur mi, sequi
solorer cianim qui to cus eosa et
que ma pla quam dolore verciis
int et voloritat.

Space After
1.5 x Body Copy Leading

Space After
1 x Body Copy Leading
H5 BOLD CAPS AT 10/12pt

Meta Serif Book 10/12pt in

this example. Itatet utatas

ipsunt quosand itaturiae aditio

voloriatem quam sitat facesequis

quidipsaped quatem andi rerro

core debit od eum nonsed que

ellisque pre, ut latur mi, sequi

solorer cianim qui to cus eosa et

que ma pla quam dolore verciis

int et voloritat.
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Colour

Palettes

The primary colour palette for Lambton College consists
of three shades of blue. Green and yellow take a reduced
secondary role and should be used only as accent colours.

There is an expanded palette of colours which are only
to be used for wayfinding purposes on the Lambton
College campus.

CORE COLOUR PALETTE
At times, there may be an opportunity to use colours
outside of the Lambton College colour palette. This is
acceptable for special exemptions, but is not intended for
permanent long-term use. Typical opportunities might ACCENT COLOURS
include (but not limited to) Breast Cancer Awareness
Month or Black History Month. Unsure if a special occasion
or global event qualifies as a special exemption? Reach out
to ourbrand@lambtoncollege.ca with any questions.

Note: Do not alter the colours of logos or assets in support of

these initiatives. Yellow
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Colour

Values

Listed here are the Pantone colors alongside their CMYK
and RGB breakdowns.
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Dark Blue

Medium Blue

Light Blue

Yellow

Pantone
7692

Pantone
7690

Pantone
2995

Pantone
Green

Pantone
109

100 O

G B
118 168

G B
169 224

G B
171 132

R G B
255 209 O

Hex
#005587

Hex
#0076A8

Hex
#00A9EO

Hex
#00AB84

Hex
#FFD100



80% PRIMARY, 20% SECONDARY 80% PRIMARY, 20% SECONDARY

Colour

Proportions

To ensure visual cohesion across all Lambton College materials,
the overall colour impression and balance

should be consistent. In order to achieve this, always

use a minimum of 80% of the Lambton primary colours.
Lambton secondary colours should be used sparingly

or to highlight key information.

O

Following are some recommended approaches and
examples of appropriate colour use.

90% PRIMARY, 10% SECONDARY 100% PRIMARY

95% PRIMARY, 5% SECONDARY 90% PRIMARY, 10% SECONDARY
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Example Applications

Binder, Notebook, Pens
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Example Applications

Social Media Avatars

Lambton College

@LambtonCollege

A pioneer in Mobile Learning, Lambton College
is a global leader in applied research, education
and innovation.

© Sarnia, Ontario ¢ lambtoncollege.ca

924 Following 5,031 Followers
Tweets Tweets & replies Media Likes

Lambton College @LambtonColl... - 5h
Reason #6. The Technology Forum
Returning to the lineup is the much-
anticipated Technology Forum,
featuring exclusive presentations by
local plant managers who will speak
about the labour market as it pertains
specifically to Lambton College
graduates. ow.ly/E4Pp30hjZLU

2
Q
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Get your application \
fee covered at

OPEN
HOUSE
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Lion’s Heart

bring in gently used
wi othing items
for our students!

Drop off
at B1-230




Contact

Contact:
ourbrand@lambtoncollege.ca
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